
OHS Allies Meeting 
 

Friday, April 22 
10:30 AM– 3 PM 

 
Please join us for an update and 

strategy session on state and 
federal legislation.   
Lunch provided. 

Call OHS  at 503-655-2793 to 
RSVP. 
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W E E K L Y  M O N I T O R  
April 11, 2005 

Profile of HB 2817: Increasing Accountability for Drug Companies 

9813 SE HWY 212 

Clackamas, OR  
97015 

Phone: (503) 655-2793 
Fax: (503) 655-2879 

Weekly Dose 

Our Mission: 
Unite health care professionals, consumer organizations, caregivers and                  

concerned  citizens to advocate for improved  access to quality, affordable                   
and secure health care. 

Visit our website at http://www.oregoniansforhealthsecurity.org Allies Include: 
AARP Oregon 
ARC 
CADO 
Elders in Action 
EMO 
Jobs with Justice 
MACG 
New Progressive Network 
OFNHP 
Oregon Action 
AFSCME Council 75 
Oregon ARA 
Oregon Consumer League 
Oregon Health Action 
Campaign 
Oregon Student Assoc. 
OSPIRG 
Rural Organizing Project 
SEIU Local 49 
SEIU Local 503 
Teamsters Joint Council 
#37 Retirees 
Tuality Healthcare 

Drug 
Company 

detailing to 
health care 
providers 

accounts for 
close to 60% of 
all marketing 
expenditures 

since 1999.  
(Pharmaceutic
al Executive, 
IMS Health, 
September, 

2004) 

Health Care Canvass 
Walk the Health Care Talk! 
 
Join us  
Saturday, April 30 
10 AM 
 

Oregonians for Health  
Security Office, 9813 SE 
Hwy 212, Clackamas 
 

Spend a few hours encour-
aging voters to contact 
their legislators about the 

Affordable Health Care Package.  Call OHS 
at 503-655-2793 to RSVP.  Refreshments 
will be available. 

     Doctors, seniors, consumers 
and health care advocates, in-
cluding representatives from 
Consumers Union (publisher of 
Consumer Reports), Common 
Cause, AARP and Oregonians 
for Health Security testified in 
support of HB 2817 Friday 
morning.   
      Sponsored by 
Representative Caro-
lyn Tomei (D-
Milwaukie), HB 2817 
will require disclosure 
of economic benefits 
provided by phar-
maceutical manu-
facturing companies.  
Drug companies 
would be required to 
report any gifts over 
$25 in value, excluding drug 
samples. HB 2817 is modeled 
after similar laws in Maine and 
Vermont. 
 “Just as state law requires dis-
closure of campaign contribu-
tions and lobbying expenditures, 
a similar requirement should be 
enacted for drug companies 
attempting to influence physi-
cian prescribing decisions,” said 
Maribeth Healey, executive  

director of Oregonians for 
Health Security. 
      Detailing continues to lead 
pharmaceutical marketing 
budgets.  According to trade 
publication, Pharmaceutical 
Executive, detailing accounts 
for close to 60% of all market-
ing expenditures since 1999.  

“If the second half of 2004 
resembles the first, spending 
on nurse practitioner and 
physician assistant detailing 
will have more than doubled 
since 2000 and hospital de-
tailing has risen 40 percent 
since 2002.” (IMS Health, Sep-
tember 2004)  
     Drug companies spent 
more than $7 billion (not in-
cluding drug samples) in 2003 

on one-on-one marketing to 
doctors. This works out to  
about $8,400 to $15,400 per 
doctor, per year.  Direct mar-
keting costs are increasing 
rapidly; the $7 billion spent in 
2003 represents a 78% in-
crease over 1999 levels. 
      "Drug company marketing 
to doctors is out of control,” 
said Earl Lui, Senior Attorney 
for Consumers Union, “HB 2817 
shines needed light on this 
problem that adds to the ris-
ing cost of prescription drugs.” 
     The committee did not 
vote on HB 2817.  Click here to 
encourage the chair to hold a 
work session on this bill. 

Representative Carolyn Tomei 
sponsored HB 2817 to help re-

duce prescription costs.  
“The true costs of drugs are  

obscured.  This bill would make 
the costs of marketing more 

transparent and ask patients to 
be more aware of what their  

options are.” 
Dr. Robert Sack, M.D. testifying 

before the committee 


