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Extra Dose

“Of all the
forms of
inequity,

injustice in

health care is
the most

shocking and
inhuman”

-Martin Luther
King, Jr

This week, we
honor the life
and legacy of
Dr. King who

would have
been 75 this
year.
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Our Mission

Unite health care professionals, consumer organizations, caregivers and
concerned citizens to advocate for improved access to quality, affordable
o ] and secure health care. )
Visit our website at http://www.oregoniansforhealthsecurity.org

Profile of Measure 30: Potential Cuts to Health Care

This week the Department
of Human Services released a
list of preliminary human ser-
vice cuts to be enacted if Bal-
lot Measure 30 fails on Febru-
ary 3.

The cuts include many that
have already been mentioned
including an end to the OHP-
Standard pro-
gram forcing

85000 Orego-  business by depriving the poor of

{‘r'lzr‘rsrfga{ﬂ;ecare health insurance, shifting costs and
| . .

coverage. In driving up medical e:3<penses for

addition to everyone.”

those cuts, the Oregonian Editorial
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population,

125,000 low-

income adults, will lose dental,
vision and mental health and
chemical dependency cover-
age. Health care coverage
for pregnant women and chil-
dren will be reduced meaning
2000 pregnant women and
1700 newborns will lose health
care coverage. The Children’s
Health Insurance Program
will reduce eligibility causing
over 15,000 children to lose
their health care coverage.

creased.

bility of reducing prescription
drugs for OHP-Plus clients. There
is concern that would not save
money because other services, like
hospitalization, would be in-

It is not just those who depend
on state services who risk a health
care crisis due to budget cuts.

One program being reduced
would develop a system for re-
sponding to emergencies involving
children and training providers on
nationally accepted standards.

The Department of Human Ser-
vices recognizes some of the cost
shifting that will occur with these
cuts, for example they calculate
an additional 725 children per
month will remain in foster care
because their parents cannot re-
ceive chemical dependency treat-
ment. DHS is analyzing the possi-

“This state will not help small

Woodland Park Hospital in
Northeast Portland plans to close
doors and lay off 240 people.

This week, the damage of
health care cuts can be
seen in Northeast Portland
where Woodland Park
Hospital has been forced
to close because revenues
have declined. In 2002,
they were a profitable hos-
pital, but in 2003, due to
state budget cuts, their
charity care costs doubled
to $6 million. With 30% of
their patients either on
OHP or uninsured, they
could not afford to con-
tinue to provide care. The
hospital plans to layoff
more than 240 employees.

$peaker’s Bureau Training
a $uccess

This week two Speakers Bureau trainings were
held in Portland and Coos Bay. A broad-based
group of participants that included consumers, pro-
viders and advocates learned about developing a
message and how to communicate their experiences
in health care with audiences.

We need more speakers trained! Please contact us
if you are interested in a future training or would
like to have someone from OHS speak to your
group. The Salem Speaker’s Bureau Training, can-
celled due to the weather, will be rescheduled for
some time in February.

Yes on Measure 30 Campaign Activities

With just 2 weeks remaining in the campaign, now is
the time to get involved with efforts to save health
care for 85,000 Oregonians. Here’s what you can do:

Phonebanking— Call and encourage Oregonians to
turn in their ballots.

Canvassing-Visit your neighbors this weekend. Tell
them about Measure 30.

Write a Letter to the Editor-Send a letter about the
impact of Measure 30 to your local paper.

For sample letters and activity locations and times
scheduled throughout the state, call Yes on 30 at
(503)230-0922 or e-mail info@yeson30.com




